Nanme: Mark BAUGHER

Class of works: | amwiting in support of Class #3 (Unski ppabl e DVD
Advertising): Audiovisual works rel eased on DVD that contain access contro
nmeasures that interfere with the ability to control private performance
including the ability to skip pronotional naterials.

Summary:

Di sc nane: Paranount Pictures

| have been forced to watch objectionable pronotional nmaterials, i.e.
comercials, on DVDs which disable fast-forward. An exanple is "The Bourne
Identity" from Universal Studios. | have al so experienced this with DVDs from

Par amount Pi ctures.

Sorme of this material is not what | would choose to show my daughter when we
are watching novies together. This sort of irritation will |ead sone people to
want to obtain a copy of the novie off the Internet that is free of

promotional materials. That would be a conpelling service. A DVD player that
allowed me to control what nmy wife and child see is sonmething else that |
woul d buy. The current state of affairs is bad for nme and ny famly. | think
it is bad for market as well. These fol ks are showi ng people that they need to
get novies fromthe dark side of the Internet if they really want to enjoy

t hem



